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EDUCATION

Ph.D.

Agricultural Economics, University of Maryland, 1996



Dissertation Topic:  Entry issues in Mexico’s rural credit markets
B.A.

Economics, Georgetown University, 1986

ACADEMIC APPOINTMENTS
Current
THE PENNSYLVANIA STATE UNIVERSITY, Associate Professor, Department of Business.  Teaching and research concentrated in supply chain management, marketing research, marketing channels in developing country agriculture, organic foods.


LA UNIVERSIDAD DE GUANAJUATO, Irapuato, Mexico, Honorary Professor

Previous
SAINT JOSEPH’S UNIVERSITY, Assistant Professor, Departments of Marketing and Food Marketing.  Teaching and research concentrated in international marketing, food marketing channels, organic and alternative foods.


ARIZONA STATE UNIVERSITY, Assistant Professor, Morrison School of Agribusiness.  Teaching and research concentrated in development economics, international business and trade, environmental issues in agriculture, agribusiness management and statistics.  
PUBLIC SECTOR EXPERIENCE
1986-1996
THE WORLD BANK, Consultant/Researcher, various departments, including International Economics, Policy Research, Country Economics, East Asia Vice President’s Office, and the World Development Reports 1991, 1992.


Extensive field experience in Mexico.

1985-1986
UNITED STATES INTERNATIONAL TRADE COMMISSION, Intern

RESEARCH INTERESTS

Theoretical and practical influences on consumer markets for alternative and organic foods;  

Functioning and reshaping of marketing channels and organizational practices in developing countries.

TEACHING PHILOSOPHY
Students deserve a chance to learn in a way that fits their talents, to be inspired to never stop learning, and to be shaped into capable professionals for a lifetime.  Multiple methods should be used to reach these goals, including involving students in the classroom exercise through role-playing, active discussion leadership, and presentation of independent research and current topics.
HONORS AND AWARDS 
Penn State University, Research Sabbatical, Fall 2016

Penn State Brandywine, Rosenberg Civic Engagement Course designee, Fall 2015

Penn State Brandywine, Undergraduate Faculty Research Award, 2014

Saint Joseph’s University, Fellow, Pedro Arrupe Center for Business Ethics, 2008
Saint Joseph’s University Faculty Merit Award – Advising, 2006

Arizona State University Faculty Merit Award – Teaching and Research, 1998
University of Maryland nominee for AAEA Outstanding Dissertation Award, 1996
RESEARCH OUTPUT
Books
Alex Bolinger and Julie Stanton, forthcoming, Role Play Simulations, detailed proposal accepted by Edward Elgar Publishing Inc., Sept 2018; manuscript due Nov 2019.
Refereed Journal Articles and Chapters

Julie Stanton, “Changing consumer preferences in emerging markets: Food market challenges in central Mexico,” Journal of Food Products Marketing, forthcoming (published online Jan 2019).

Julie Stanton and Laurel Cook, “Does ‘certified organic’ matter? How information processing strategies affect the choice between alternative and mainstream foods,”  Journal of Consumer Marketing, forthcoming (accepted 2018).

Julie Stanton and Laurel Cook, 2016. “The credibility of locally grown community-supported agriculture:  Priorities and perspectives of consumers,” chapter 7 in Mark F. Lang and John L. Stanton, eds. The Meaning of Local Foods:  A Food Marketing Management Perspective, New Jersey:  Institute of Food Products Marketing.

Julie Stanton and Deirdre T. Guion, 2015, “Perceptions of “organic” food:  A view through brand theory,” Journal of International Food & Agribusiness Marketing 27:120-141 (accepted 2013).

Alex Bolinger and Julie Stanton, 2014, “The gap between perceived and actual learning from group reflection,” Small Group Research 45: 539-567 (accepted 2014).
Julie Stanton and Deirdre T. Guion, 2013, “Taking advantage of a vulnerable group?:  Emotional cues in ads targeting parents,” Journal of Consumer Affairs, 47:3, 485-517 (accepted 2013).

Julie Stanton and Diane M. Paolo (undergraduate), 2012, “Information overload in the context of apparel: Effects on confidence, shopper orientation and leadership,” Journal of Fashion Marketing and Management 16:4, 454-476 (accepted 2012). 
Deirdre Guion and Julie Stanton, 2012, “Advertising the U.S. national organic standard:  A well-intentioned cue lost in the shuffle?“ Journal of Promotion Management, 18:4, 514-535 (accepted 2010).

Julie Stanton, 2012, “Accessing marketing channels in emerging markets:  The case of small-scale cooperatives in central Mexico,” International Journal of Business and Emerging Markets, 4(1), 28-48 (accepted 2009).

Julie Stanton and Deirdre Guion, 2010, “Consumer attitudes toward organic foods:  An exploration of U.S. market segments,” Research in Consumer Behavior, 12, 5-41 (accepted 2007)
Julie Stanton and Tim Burkink, 2008, “Improving small farmer participation in export marketing channels:  Perceptions of U.S. fresh produce importers,” Supply Chain Management 13(3), 199-210 (accepted 2008).
Julie Stanton, 2007, “Habits in fresh produce consumption:  Are seasonal increases in marketing efforts necessary?” Journal of Food Products Marketing 13:1, 1-18. (accepted 2006)
Renée Hughner, Pierre McDonagh, Andrea Prothero, Clifford J Shultz II and Julie Stanton, 2007, “Who are organic food consumers?:  A compilation and review of why people purchase organic food” Journal of Consumer Behaviour, 6:2/3, 94-110 (accepted 2005).

Richard Hall, Jeffrey Hampl, Julie Stanton and Woodrow Monte, 2003, “Acceptability of mesquite meal among Native Americans in Arizona,” Journal of Sensory Studies, 18:4 269-275.
Julie Stanton, 2002, “Wealth and rural credit among farmers in Mexico:  Is market participation consistent with targeting?,” in M. Zeller and R. Meyer, eds., The Triangle of Microfinance:  Financial Sustainability, Outreach and Impact, Baltimore:  Johns Hopkins University Press for the International Food Policy Research Institute.
Julie Stanton, D. Kent Olson, John H. Brock and Richard S. Gordon, 2001, “The environmental and economic feasibility of alternative crops in arid areas:  Considering mesquite in Baja California,” Journal of Arid Environments, 48:1, 9-22

Julie Stanton, 2000, “The Role of agribusiness in development: Replacing the diminished role of the government in raising rural incomes," Journal of Agribusiness, 18:2 (Spring), 173-187.

Julie Stanton, 1999, “Potential entry of Chile into NAFTA:  Are there lessons from U.S./Mexican fruit and vegetable trade?,” Review of Agricultural Economics, 21:1 (Spring/Summer), 112-125.

John Quiggin, Giannis Karagiannis and Julie Stanton, 1993, "Crop insurance and crop production:  An empirical study of moral hazard and adverse selection," Australian Journal of Agricultural Economics, vol. 37, no. 2, pp. 95-113.  Also published in D. Hueth and W. Furtan, eds., Economics of Agricultural Crop Insurance:  Theory and Evidence, Boston, Kluwer Academic Publishers, 1994.

Riccardo Faini, Jaime de Melo, Abdel Senhadji-Semlali and Julie Stanton, 1991, "Macro performance under adjustment lending," in V. Thomas, A. Chhibber, M. Dailami and J. de Melo, eds., Restructuring Economies in Distress:  Policy Reform and the World Bank, New York:  Oxford University Press.

Riccardo Faini, Jaime de Melo, Abdel Senhadji-Semlali and Julie Stanton, 1991, "Growth-oriented adjustment programs:  A statistical analysis," World Development, vol. 19, no. 8, pp. 957-967.

Jaime de Melo, Julie Stanton and David Tarr, 1989, "Revenue raising taxes:  A general equilibrium evaluation of alternative taxation in U.S. petroleum industries," Journal of Policy Modeling, vol. 11, no. 3, pp. 425-49.

Proceedings and Published Abstracts (Short and Extended)
Julie Stanton and Laurel Cook, 2017, “Am I sure about this?  A study of consumers’ confidence in their knowledge of organic foods,” Proceedings of the Marketing & Public Policy Conference, Washington DC, June 1-3 (extended abstract).  

Julie Stanton and Laurel Cook, 2015, “Label heuristics or detailed processing? Choice factors for alternative foods,” Proceedings of the 2015 Macromarketing Conference, Chicago IL, June 25-28 (extended abstract).

Julie Stanton and Laurel Cook, 2015, “Marketing strategies for alternative foods:  Reflecting on the value of the 4 P’s,” Proceedings of the Marketing & Public Policy Conference, Washington DC, June 4-6 (extended abstract).

Alex Bolinger and Julie Stanton, 2014, “Dead-end or part of the process? The effects of creative process scripts on strategic problem-solving,” Proceedings of the Strategic Management Society’s Special Conference “Micro-Foundations for Strategic Management Research: Embracing Individuals”, Copenhagen, Denmark, June (full paper).
Julie Stanton and Laurel Cook (Ph.D. candidate), 2014, “Motives for supporting community supported agriculture:  Exploring health, ethical and locally-grown interests of consumers,” Proceedings of the 2014 Marketing & Public Policy Conference, Boston MA, June 5-7 (extended abstract).
Laurel Cook (Ph.D. candidate) and Julie Stanton, 2013, "Source credibility and the “certified” food market,” Proceedings of the 2013 Marketing & Public Policy Conference, Washington DC, May 31-June 1 (extended abstract).

Julie Stanton and Laurel Cook (Ph.D. candidate), 2013, “Growing the “certified” food market: An analysis of how information flows influence consumer understanding of ethical food choices,” Proceedings of the 2013 Macromarketing Conference, Toronto, June 4-6 (extended abstract).

Yelena Gorelik (undergraduate) and Julie Stanton, 2012, “Making healthy choices:  A look at consumer preferences regarding restaurant menus,” in John Stanton and Mark Lang, eds., Proceedings of the International Food Marketing Research Symposium, Philadelphia PA, June 21-22 (full paper).

Deirdre Guion and Julie Stanton, 2012, “4 out of 5 physicians recommend… An exploration of the effects of physician recommendation on parental purchase decisions,” Proceedings of the 2012 Marketing & Public Policy Conference, Atlanta, GA, June 7-9 (extended abstract).

Alex Bolinger and Julie Stanton, 2012, “The effects of reflecting individually or in groups on individual decision-making performance: Motivated information processing and the role of cognitive elaboration,” Eastern Academy of Management Conference, Philadelphia, PA, May 9-12, 2012 (full paper).
Julie Stanton, Deirdre T. Guion and Russell Casey, 2011, “Perceptions of ‘organic’ food: An exploration of the cultural, ethnic and lifestyle influences on food choices,” pp. 55-57 in William Redmond, ed.  The New World: Macromarketing Yesterday, Today and Tomorrow, Proceedings of the 36th Annual Macromarketing Conference, Williamsburg, VA, June 5-8 (extended abstract).
Julie Stanton and Deirdre T. Guion, 2011, “It’s “organic”!  Or is it?: A cross-cultural look at the meaning of the term,” in Elizabeth Howlett, John Kozup and Jeremy Kees, eds. Emerging Concerns in an Increasingly Interconnected World, Proceedings of the 2011 Marketing & Public Policy Conference, Washington, DC, June 2-4 (extended abstract).

Julie Stanton and Tim Burkink, 2010, “Participating in agricultural export channels:  Perspectives of farmers from the “salad bowl” region of central Mexico,” pp. 99-103 in Terri L. Rittenburg and Mark Peterson, eds. Exploring the Frontiers in Macromarketing, Papers of the 35th annual Macromarketing Conference 2010,  Laramie, WY, June 9-11 (extended abstract).
Deirdre Guion and Julie Stanton, 2009, “Are parents vulnerable, susceptible or savvy to advertising strategy? An analysis of emotion-based appeals in food ads,” pp. 262-263 in Elizabeth Moore, Janis K. Pappalardo and William L. Wilkie, eds. Contributions, Controversies and Continuing Challenges in the Worlds of Consumer Protection and Competition, Marketing & Public Policy Conference Proceedings, vol. 19, Washington DC, May 28-30 (extended abstract) (authors listed alphabetically).

Julie Stanton, C. Ken Weidner and Tim Burkink, 2008, “Engendering ‘trust’ among agricultural producers:  Prospects for successful cooperatives in Mexican marketing channels,” pp. 34-38 in William A. Kilbourne and John D. Mittelstadt, eds. Macromarketing:  Systems, Causes and Consequences, Proceedings of the 33rd annual meeting of the Macromarketing Society 2008, Clemson SC, June 4-7 (extended abstract). 
Deirdre Guion and Julie Stanton, 2008, “Deceptive or merely trendy?:  The use of health cues in the advertisement of organic and conventional foods,” pp. 144-145 in John Kozup, Charles R. Taylor and Ronald P. Hill, eds. Life, Liberty and the Pursuit of Sound Policy, Marketing & Public Policy Conference Proceedings, vol. 18, Philadelphia PA, May 30-31 (extended abstract) (authors listed alphabetically).
Zoya Pavlovskaya and Julie Stanton, 2007, “The importance of youth consumers in the global athletic footwear market,” Proceedings of the 12th Cross Cultural Research Conference, Honolulu HI, December 12-15, 2007 (extended abstract) (Summer Scholar then Mentor).

Deirdre Guion and Julie Stanton, 2007, “Organic foods and advertising: Are consumers well-informed?,” pp. 289-294 in Stacey Menzel Baker and Daniel Westbrook, eds. Macromarketing and Development:  Building Bridges and Forging Alliances, Proceedings of a Joint Conference of The International Society of Markets and Development and The Macromarketing Society, Washington DC, June 2-5 (extended abstract) (authors listed alphabetically).

Renee Hughner, Pierre McDonagh, Andrea Prothero, Clifford J. Shultz III and Julie Stanton, 2007, “The big “O”: Organic food aesthetics in American everyday life,” p. 287 in Stacey Menzel Baker and Daniel Westbrook, eds. Macromarketing and Development:  Building Bridges and Forging Alliances, Proceedings of a Joint Conference of The International Society of Markets and Development and The Macromarketing Society, Washington DC, June 2-5 (authors listed alphabetically).
Julie Stanton, Renee Hughner, Pierre McDonagh and Andrea Prothero, 2005, “Consumer attitudes toward organic foods: A cross-cultural examination of U.S. and Irish market segments,” pp. 11-16 in Mark Peterson and Ronald Paul Hill, eds. Macromarketing at 30: Discourse, Diversity, and Distinction, Papers of the 30th Annual Macromarketing Conference, May 28-31, 2005 (extended abstract).
Ramón López, John Nash, and Julie Stanton, 2004, “Adjustment and poverty in Mexican agriculture:  How farmers’ wealth affects supply response,” abstract of 1995 working paper published in the Social Science Research Network eLibrary and available at http://ssrn.com/abstract=569237.

Julie Stanton and Tim Burkink, 2004, “Importer perceptions toward smaller farmers in Mexico:  Survey and implications,” pp. 252-255 in John D. Mittelstaedt and Stanley J. Shapiro, eds. Macromarketing Scholarship & Education for a Global Century, Papers of the 29th Annual Macromarketing Seminar, May/June 2004 (extended abstract).
Renee Hughner, Pierre McDonagh, Andrea Prothero, Julie Stanton and Clifford J. Shultz II, 2003, “Exploring organic foods:  Issues, findings and prognoses,” p. 240 in Darach Turley and Stephen Brown, eds. All Changed, Changed Utterly?, European Advances in Consumer Research, vol. 6.
Julie Stanton, 1999, p. 605 in G.H. Peters and J. von Braun, eds. Food Security, Diversification and Resource Management:  Refocusing the Role of Agriculture?, Brookfield, VT:  Ashgate, Proceedings of the Twenty-third International Conf. of Agricultural Economists, August 1997.
Manuscripts under Consideration
Chance Vandover (undergraduate student), Julie Stanton and Laurel Cook, “County-level agricultural marketing labels:  Value proposition or unwelcome burden?,” submitted to the Marketing & Public Policy Conference 2019 to be held in Washington DC, June. ACCEPTED Jan 2019.
Julie Stanton and Alex Bolinger, “Wrapped candy and chopsticks in class: A role playing simulation of warehouse operations management,” submitted to the Eastern Academy of Marketing Conference 2019 to be held in Wilmington DE, May. ACCEPTED Jan 2019.
Julie Stanton. “Engaging students in the reality of macromarketing: A classroom exercise connecting sustainability goals to economic objectives,” submitted to the Macromarketing Conference 2019 to be held in Cleveland OH, June.
Works in Progress (starting with those closest to journal submission)
"Can you taste ‘organic’?  A sensory analysis of organic and non-organic food products,” with Ana Isabel Mireles, in manuscript writing stage.


“Am I sure about this?: A study of consumers’ confidence in their knowledge of organic food,” with Laurel Cook, in study 2 data analysis stage.

“Entrepreneurial out of urgency?:  The impact of mortality salience on entrepreneurial endeavors,” with Alex Bolinger, in design stage.

“Decision making and reflection:  The power of working in groups,” with Alex Bolinger, in data analysis stage. 

Conference Presentations
“Mexican consumer perceptions of organic food,” sole author, presented at the 40th Annual ISMS Marketing Science conference, Philadelphia, June 13-16, 2018.  No proceedings published.
“Am I sure about this?  A study of consumers’ confidence in their knowledge of organic foods,” with Laurel Cook, presented at the 2017 Marketing & Public Policy Conference, Washington DC, June 1-3, 2017.  
“Label heuristics or detailed processing? Choice factors for alternative foods,” with Laurel Cook, presented at the 2015 Macromarketing Conference, Chicago IL, June 25-28, 2015.

“Marketing strategies for alternative foods:  Reflecting on the value of the 4 P’s,” with Laurel Cook, presented at the 2015 Marketing & Public Policy Conference, Washington DC, June 4-6, 2015.

“Motives for supporting community supported agriculture:  Exploring health, ethical and locally-grown interests of consumers,” with Laurel Cook (Ph.D. student), presented at the 2014 Marketing & Public Policy Conference, Boston MA, June 5-7, 2014.
"Source credibility and the “certified” food market,” with Laurel Cook (Ph.D. student), presented at the 2013 Marketing & Public Policy Conference, Washington DC, May 31-June 1, 2013.

“Growing the “certified” food market: An analysis of how information flows influence consumer understanding of ethical food choices,” with Laurel Cook (Ph.D. student), presented at the 2013 Macromarketing Conference, Toronto, Canada, June 4-6, 2013.
“Making Healthy Choices:  A look at consumer preferences regarding restaurant menus,” with Yelena Gorelik (undergraduate), presented to the Institute of Food Products Marketing Conference, Philadelphia PA, June 21-22, 2012.
“4 out of 5 physicians recommend… An exploration of the effects of physician recommendation on parental purchase decisions,” with Deirdre T. Guion, presented to the 2012 Marketing & Public Policy Conference, Atlanta, GA, June 8-9, 2012 (authors listed alphabetically).

 “The effects of reflecting individually or in groups on individual decision-making performance: Motivated information processing and the role of cognitive elaboration,” with Alex Bolinger, presented to the Eastern Academy of Management 2012 meeting, May 11, 2012 (presenter, 2nd author).
“Reflecting individually or in a group: The effects on individual decision-making,” with Alex Bolinger, Junior Faculty Symposium, Organizational Behavior division, 71st Annual Meeting of the Academy of Management, San Antonio, TX, August 12-16, 2011 (2nd author).

“Perceptions of “organic” food: A view through brand theory,” with Deirdre Guion and Russell Casey, selected paper to the 2011 Macromarketing Conference, Williamsburg, VA, June 5-8 (lead author)..

"Organic"! Or is it?,” with Deirdre T. Guion, selected paper (poster session) to the 2011 Marketing & Public Policy Conference, Washington, DC, June 2-4 (lead author).

“Participating in agricultural export channels:  Perspectives of farmers from the “salad bowl” region of central Mexico,” with Tim Burkink, selected paper to the 2010 Macromarketing Conference, Laramie, Wyoming, June 9-11 (lead author).

“Are parents vulnerable, susceptible or savvy to advertising strategy?  An analysis of emotion-based appeals in food ads” with Deirdre T. Guion, selected paper to the 2009 Marketing & Public Policy Conference, Washington DC, May 28-30 (authors listed alphabetically).

“Engendering ‘trust’ among agricultural producers:  Prospects for successful cooperatives in Mexican marketing channels,” with Ken Weidner and Tim Burkink, selected paper to the 2008 Macromarketing Conference, Clemson SC, June 4-7 (lead author).

“Deceptive or merely trendy?:  The use of health cues in the advertisement of organic and conventional foods,” with Deirdre Guion, presented at the 2008 Marketing & Public Policy Conference, Philadelphia PA, May 30-31 (authors listed alphabetically).

“The Importance of youth consumers in the global athletic footwear market,” with Zoya Pavlovskaya (SJU Summer Scholar 2007) at the 12th Cross Cultural Research Conference, Honolulu HI, December 12-15, 2007.

“Organic foods and advertising: Are consumers well-informed?,” with Deirdre Guion, selected paper to the 2007 Macromarketing Conference, Washington DC, June 2-5 (authors listed alphabetically).

“The big “O”: Organic food aesthetics in American everyday life,” with Renee Hughner, Pierre McDonagh, Andrea Prothero, and Clifford J. Shultz II, selected to the 2007 Macromarketing Conference, Washington DC, June 2-5 (authors listed alphabetically).

“Consumer attitudes toward organic foods:  An examination of U.S. market segments,” lead author with Pierre McDonagh, Andrea Prothero and Renee Shaw Hughner, selected paper to the 30th Annual Macromarketing Seminar held in St. Petersburg, Florida, May 28-31, 2005.

“Importer perceptions of small farmers in Mexico: Assessing small farmer prospects for participation in export channels,” lead author with Tim Burkink, selected paper to the 29th Annual Macromarketing Seminar 2004 held in Vancouver, Canada, May 29 – June 1, 2004.


“Exploring organic food consumption: Issues, findings and prognoses,” with Renée Hughner, Pierre McDonagh, Andrea Prothero and Clifford J. Shultz II, selected paper to the European Association of Consumer Research Conference held in Dublin, Ireland, June 4-7, 2003 (authors listed alphabetically).

“International perspectives on sustainable rural development:  Emerging agribusiness opportunities,” invited paper to the Workshop “Agricultural Research and Development Strategy for the Southeastern Region of Turkey:  The Role of GAP” held in Şanliurfa, Turkey, May 13-15, 1999.


“Potential entry of Chile into NAFTA:  Lessons from U.S./Mexican fruit and vegetable trade,” selected paper to the First Academic Colloquium of the Americas, San Jose, Costa Rica, March 13, 1998. 


“Wealth and access to credit among farmers in Mexico:  Do the rich really get richer?,” invited paper to the XXIII International Conference of Agricultural Economists for the Mini-Symposium entitled “Finance and Factor Market Development for the Rural Poor,” Sacramento, California, August 10-16, 1997. 

“Rural poverty and agriculture in Mexico:  Monitoring the conditions of Mexico’s poorer farmers,” selected paper for the Tri-National Research Symposium entitled “NAFTA and Agriculture:  Is the experiment working?,”  San Antonio, Texas, November 1-2, 1996.

Presentations to Industry Groups


“The U.S. Organic Market (and beyond),” invited presentation to Agroquímicos Rivas, private commercial agrochemical company in Celaya, Guanajuato, Mexico, August 30, 2016.


“Globalization and the food processing industry:  An overview,” invited presentation to the New Jersey Food Processors Association annual meeting, held in Buena, New Jersey, January 11, 2006.


“Free trade, globalization and distributional impacts:  What are we doing when we push for 'free trade'?, invited presentation delivered in Spanish to SNAXPO 2004, the annual conference of the Snack Food Association, held in Philadelphia, Pennsylvania, March 20-23, 2004.


“NAFTA and agricultural competitiveness,” invited presentation to the Phoenix Sister Cities Commission, Phoenix, Arizona, January 10, 2001.

Presentations to University Community

“Use of focus groups in research: Practical lessons,” invited guest speaker to marketing research course at the Universidad de Celaya, in Celaya Guanajuato, Mexico, November 6, 2018, via Zoom.


“We are what we eat: Food choices around the world,” invited discussant / leader for Penn State Brandywine Global Dialogue Lunch, February 16, 2017.


“Perceptions of organic food: A view through brand theory,” invited presentation to the Penn State Brandywine Faculty Forum series, January 24, 2012.
Working Paper Series

Julie Stanton, 1997, “North American trade in fruits and vegetables:  Major issues and trends,” Arizona State Univ., National Food and Agricultural Policy Project, Working Paper no. 97-7. 

Ramón López, John Nash, and Julie Stanton, 1995, “Adjustment and poverty in Mexican agriculture:  How farmers’ wealth affects supply response,” The World Bank, Policy Research Working Paper no. 1494.

Riccardo Faini, Jaime de Melo, Abdel Senhadji-Semlali and Julie Stanton, 1990, "Growth-oriented adjustment programs:  A statistical analysis," The World Bank, Policy Research Working Paper no. 426.

Riccardo Faini, Jaime de Melo, Abdel Senhadji-Semlali and Julie Stanton, 1989, "Macro performance under adjustment lending," The World Bank, Policy Research Working Paper no. 190.

Jaime de Melo, Julie Stanton and David Tarr, 1989, "Revenue raising taxes:  A general equilibrium evaluation of alternative taxation in U.S. petroleum industries," The World Bank, Policy Research Working Paper no. 145.

Technical Reports / Unpublished works

Julie Stanton, 1997, “Adjustment to agricultural reforms in Mexico:  Challenges for smallholder agriculture.”  Report Prepared for the World Bank, Latin American Region.

Julie Stanton, 1997, "Estimates of tariff equivalents of Tunisia's non-tariff barriers."  Report Prepared for the World Bank, International Economics Department.

Julie Stanton, 1996,  “Access to credit among farmers in Mexico:  Evidence of quantity rationing and links between credit access and farm characteristics,”  Ph.D. Dissertation, University of Maryland at College Park.

Vinod Thomas and Julie Stanton, 1993, "Linking trade policy reform to economic performance," originally prepared as background paper to World Development Report 1991. 

Advising of Senior / Honors Research Projects (Penn State Undergraduates)
Vandover, Chance (Fall 2018) “County level origin labels: Views of farmers in Salem Co, NJ” (tent.) 

Truitt, Melanie (Spring 2018) “Beauty on social media”
Brown, Thomas (Spring 2018) “Factors influencing success in the house flipping industry”
Maiorano, Marissa (Spring 2017) “Social media strategies and environmental organizations”

Oredipe, Josh (Spring 2016) “Factors influencing a decline in personal connectivity and responsibility: A look at technology and other business roots”
McCartney, Ioana (Spring 2016) “Eradicating poverty through business practices”

Adams, Jacob (Spring 2016) “Online ticket resale: Business plan”

Sessa, Marc (Fall 2015) “Social media marketing; Turning users into consumers”

McGee, Brennan (Spring 2015) “Impediments to alternative fuel technologies: A look at infrastructure and cultural factors”

DiTullio, Domenic (Spring 2015) “Understanding consumer interest and knowledge of alternative energy sources” 

Chandrakumaran, Gayathri (Fall 2012) “Agricultural finance as a weapon against rural poverty:  A comparison of the experiences of Mexico and India”

Gorelik, Yelena (Fall 2011) “We are what we eat:  Are our lifestyle choices making us fat?”

Ianniccari, Stephen (Fall 2011) “Bio v. organic:  A comparison of US and EU organic food markets”

White, Kenneth (Spring 2011) “Free market ingenuity and medical advancements:  Distinguishing perception of capitalist greed from man’s ability to generate wealth, extend life expectancies and greatly benefit society”

McAndrews, Ryan (Fall 2010) “Iceworks skating complex:  An analysis of current challenges”

Finnegan, Joseph (Fall 2010) “Casino patron experience: An exploration of what keeps customers coming back”

Lauser, Kyle (Spring 2010, Honors Thesis) “Assessing the positive & negative coverage of the Dallas Morning News and the Philadelphia Inquirer and its potential impact on the Philadelphia Eagles and Dallas Cowboys marketing efforts”

Paolo, Diane (Spring 2010, Honors Thesis) “Shop ‘til you drop? A study of consumer experiences and feelings about shopping and making fashion choices”

Paolo, Diane (Fall 2009) “MyLook: The what-to-wear store”

RESEARCH GRANTS AWARDED

Pennsylvania State University


Research Sabbatical, Fall 2016, awarded as full-semester course release.


Research Development Grants for active research agenda for untenured faculty, 2008/09, 2009/10, 2011/12, (unavailable 2010/11, 12/13 or 13/14), awarded as course release.


Global Fund and Professional Development Grants, “Market participation by fruit & vegetable growers in Mexico:  A focus group analysis,” for fieldwork in November 2009, $2210.


Global Fund and Professional Development Grants, “Researching the market for agricultural goods in Mexico:  supply chain and consumer facets,” for fieldwork in March 2009, $3,674.

Saint Joseph’s University


SJU Summer Research Grant, “Engendering ‘trust’ among Agricultural Producers:  An analysis of cooperative action in Mexican marketing channels,” for Summer 2008, $8000.


Pedro Arrupe Center for Business Ethics, Haub School of Business, “Organic Foods and Advertising: Are consumers well-informed?,” with Deirdre Guion, Summer 2007, $5,000.

Haub School of Business Research Funds, “Importer Perceptions Toward Smaller Farmers in Mexico,” for Spring/Summer 2003, $4,460.


SJU Summer Research Grant, “Consumer Attitudes Toward Organic Foods:  Identifying Market Segments,” for Summer 2003, $4000.

U.S. Peace Corps


Arizona State University Campus Recruitment, 1997-2002, $15,060 to $19,500 annually. 

Tinker Foundation


“Overcoming Economic and Environmental Policy Barriers to Public/Private Partnerships for Regional Reforestation in Mexico,” with Richard Gordon and John Brock, August 2000-July 2001, $60,000
U.S. Environmental Protection Agency


“Border Woodland Recovery Project,” with R. Gordon and J. Brock, June 1997-May 1998, $72,625


“Border Woodland Recovery Project, Year 2,” with R. Gordon and J. Brock:  June 1998-May 1999, $49,000


“Border Woodland Recovery Project, Year 3,” with R. Gordon, June 1999-May 2000, $19,761

U.S. Department of State


“Business Integration, Socioeconomic Development and Sustainable Peace:  A Proposal to Link Arizona State University and the Universities of Zagreb and Rijeka,” with Cliff Shultz, Tim Burkink, Mark Manfredo and George Seperich, July 2001-July 2002, $34,179.

Arizona Bureau of Community and Family Health Services, 

“Using a School-based Food Distribution Program to Reduce Inner City Children’s Risk of Heart Disease,” with Jeff Hampl, October 2001-October 2002, $4,960.

Arizona State University – STAR Center Incubation Grant


“Effectiveness of School-based, Gleaned-Food Distribution Program on Low-Income Children’s Risk of Heart Disease,” with Jeff Hampl, October 2001-June 2002, $4,960.


“In the Pursuit of Marketing of Alternative Crops:  Assessing nutrition and dietary implications of mesquite food products,” with Jeff Hampl and Woodrow Monte, October 2000 – June 2001, $5000


“Evaluating the Credit-Worthiness of Alternative Crops:  Modeling lending for mesquite production in Mexicali, BC, Mexico,” May – June 2000, $3478

Arizona State University – Faculty Grant-In-Aid Program


“Potential Entry of Chile into NAFTA:  Competitive Pressures on U.S. Fruit and Vegetable Producers,” January - June 1998, $6313

The World Bank, International Economics Department 


"Rural Poverty and Agriculture in Mexico:  An Analysis of Farm Decisions and Supply Responsiveness," with Ramón López and John Nash:  October 1994-December 1996, $187,350

The World Bank, Policy Research Department


"Rural Poverty and Agriculture in Mexico:  The Effects of Government Policies on Farm Production and Resource Management Decisions," with Ramón López and John Nash:  May 1993-February 1994, $39,500

SERVICE GRANTS AWARDED
Pennsylvania State University Invent Penn State seed grants 

“Brandywine Boost”, with Nannette D’Imperio, Margaret Bacheler, Justin DiMattio, Margaret Buban and Rachel McCarter, July 2017-June 2018, $50,000 (year 1).

“Brandywine Boost”, with Nannette D’Imperio, Margaret Bacheler, William Tyson and Margaret Buban, July 2018-June 2019, $50,000 (year 2).
INTERNATIONAL FIELD EXPERIENCE:  
2017
San Juan de la Maguana and La Florida, Dominican Republic


Observational field work while accompanying missionary group.

2016
Guanajuato, Mexico


Conducted focus groups, market observations and sensory analysis of organic and other alternative foods in Mexico.  Fall semester.
2009, 2010
Guanajuato, Mexico


Interviewed agricultural producers regarding market participation, relationships with buyers and challenges to succeed.

2009
Guanajuato, Mexico


Interviewed cooperative leaders in agricultural and small-scale manufacturing sectors regarding cooperative establishment, group trust, and public sector dependence.

2000 Sonora, Mexico

Researched tree-crop production and sales patterns.

1999 Sanliurfa, Turkey

Helped design preliminary guidelines for agricultural development strategy in GAP region.


Bihar, India


Analyzed prospects for biomass-driven electricity generation in rural areas.


Project organized by Rotary International

1997 Baja California, Mexico

Began long-term project on the promotion of mesquite trees as potential sources of income on salt-contaminated abandoned soils of the region.  Participation by ejidatarios and small producers emphasized.

1995 Puebla, Guanajuato and Sonora, Mexico

Led 5-month data collection effort for the World Bank, using comprehensive agricultural household survey.

INSTRUCTION AND METHODS
Courses Taught
The University of Guanajuato


Undergraduate:  Sustainability in food marketing (2016)
The Pennsylvania State University

Undergraduate:  Supply chain management, Marketing research, International business, Sustainable Marketing, Negotiations, Independent Research, Honors thesis research
Saint Joseph’s University


Undergraduate:  International marketing, Marketing to ethnic consumers, Advanced international marketing


Graduate:  Impact of industrial policy on global trade, Global marketing (M.S. and M.B.A.)

Arizona State University


Undergraduate:  Food chain, Natural resource economics, International agricultural development, Agribusiness management, Resource policy & sustainability, Statistics, Agribusiness in development, International agribusiness


Graduate:  International ag. development, Resource policy & sustainability, Thesis preparation

Teaching Methods

Face-to-face, online and hybrid classrooms


Role-playing, hot topic analysis, prompted discussion, hands-on research


Cross-course and cross-disciplinary connections drawn purposefully 

Additional Training
OL 2000 – Essentials of Online Teaching (as student) – June to July 2018

INSTITUTIONAL SERVICE

The Pennsylvania State University


University Level

University College Promotion & Tenure committee (2017-2018)


Campus Committee of the Council of Engaged Scholarship (2014-2015)


CSRS (previously BSB) substitution committees (SCM, Stats, and previous IB)


BSB Curricular Meetings (University College)


BSB sub-committee on separating ACCTG 211 into two courses (2017-present; de facto chair)


Campus Level

Chair, co-chair or principal

Brandywine Boost – Invent Penn State initiative (co-chair) (2017-present)


SAP NextGen Development Committee (co-chair) (2018-present)


Academic Integrity Committee (chair) (2013-present)


Search Committee – MGMT/SCM tenure track position (chair) (2018/19)


Search Committee – MKTG assistant teaching professor position (chair) (2018/19)


Ombudsman Alternate (2017-present)


Academic Integrity Workshops at Convocation, P/T Fac Orientation, Athletes (2014-present)


Campus Strategic Planning Committee (chair) (2011/12)


Committee member

Sustainability Committee (2015/16, 2017-present)


Assessment Committee (2018-present)


Advising Committee (2018-present)


Teaching / Learning Assistant Committee (2017/18)


Cooper / Rosenberg Fellowship Review Committee (2017)


Search Committee – Director of Academic Affairs (2013/14)


Search Committee – IST tenure track position (2014/15)


Global Programs committee (2013/14)


DAA Review (AD-14) Committee, Fall 2012


Honors Program Advisory Committee


Undergraduate Research Committee


Campus Strategic Planning Committee (2009/10, 2010/11)


Campus Master Planning Committee (2010/11)


Spring Lecture Series Committee (previously known as Bell Lecture Series)


Writing Across the Curriculum Committee


Department Level

Business Department Liaison (new) to Division Coordinator (new) (2015-present)


Program Coordinator – B.S. in Business program (2014-2015)


Fill-in transfer student advisor awaiting new program coordinator (Summer 2011)


Co-Advisor, Kohl’s Case Competition team


Department Strategic Planning Committee (chair)


Advisor, Honors Thesis Research


Business Faculty Search Committee (2008/9, 2009/10, 2010/11)


Department Program Assessment Committee

Saint Joseph’s University


Executive Council of Faculty Senate


Advisory Board on Faculty Compensation


Haub School of Business Council


HSB Academic Development Committee


Admissions Committee, Master’s of International Marketing


Advisory Group, B.S. in International Business


HSB Assurance of Learning Committee (AACSB-led)


Faculty Search Committees (Dept of Marketing)

Advisor/Coordinator, B.S. in International Marketing

Arizona State University


Graduate Admissions and Curriculum Committee


Undergraduate Vision and Curriculum Committee


Faculty Search Committees


Advisor to campus Graduate Student Association


Advisor, M.S. student theses


East Campus Academic Planning Committee
PROFESSIONAL REVIEW ACTIVITIES

Editorial Advisory Board Membership


Journal of Consumer Marketing


Journal of Promotion Management
Journal Articles


American Journal of Agricultural Economics


Economic Development and Cultural Change


International Food and Agribusiness Management Review


Journal of Advertising


Journal of Business Ethics


Journal of Consumer Affairs


Journal of Consumer Marketing


Journal of Food Products Marketing


Journal of Historical Research in Marketing


Journal of Macromarketing


Journal of Marketing Management


Journal of Product & Brand Management


Journal of Promotion Management


Supply Chain Management:  An International Journal
Conferences


American Agricultural Economics Association meetings (annual)

American Marketing Association meetings (annual)

AMS/ACRA Retailing 2009 Triennial Conference 


Cross Cultural Research Conference (bi-annual, sponsored by Assoc. for Cons. Research)


Eastern Academy of Management (annual)

Emerging Markets Conference Board, Annual Conference

Macromarketing Conference, Chair (2011) and Co-chair (2010) Food Marketing Systems Track

Macromarketing Conference (annual)

Marketing & Public Policy Conference (annual & session chair)

3rd Annual Q Conference, International Society for the Scientific Study of Subjectivity (ISSSS)

Research Projects


International Fund for Agricultural Development, Rome

Books


Keegan, Warren J. and Mark C. Green (2005) Global Marketing: 4th Edition, New Jersey:  Prentice Hall (as preparation for 5th edition).

PROFESSIONAL MEMBERSHIPS
Macromarketing Society; International Society for Markets and Development
MEDIA COVERAGE
Interviewed for articles in Supermarket News, Progressive Grocer

PUBLIC SERVICE
2016 – present
Member, Woodstown-Pilesgrove Regional School District Board of Education



Vice President, Sept 2018 – present 

2013 – 2015
Volunteer official, NJ Odyssey of the Mind competition

2011 – present
Co-leader, Girl Scout troop #91630

2007 – present 
Co-leader (2013-) and assistant to leaders (2007-12), Girl Scout troop #91629

2006 – present 
Vestry member, St. Luke’s Episcopal Church, Woodstown NJ

1997 – 2002
Board member, Unlimited Potential, Phoenix AZ
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